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ABSTRAK 
 Cahyo Nugroho, 2015. Konsep Tugas Akhir ini berjudul “Perancangan 
Rebranding Solo Vape Expo” beserta media promosi pendukungnya. Cahyo 
Nugroho 2015. Konsep Tugas Akhir ini berjudul “Perancangan Rebranding Solo 
Vape Expo” beserta media promosi pendukungnya. Vapor merupakan inovasi dari 
bentuk rokok kopnvensional yang membedakan vapor dengan rokok konvensional 
adalah vapor menggunakan listrik yang kemudian menghasilkan uap sedangkan 
rokok konvensional dengan cara dibakar dan menghasilkan asap. Vapor atau biasa 
disebut e-cigarette sudah menjadi salah satu lifestyle di Indonesia akan tetapi 
banyak pro dan kontra mengenai produk vapor dimasyarakat. Dilihat dari bahan 
pada cairan vapor merupakan bahan untuk membuat makanan, hingga saat ini 
belum ada penelitian yang mendalam mengenai bahaya vapor. Di Indonesia 
sendiri belum ada peraturan untuk vapor sehingga masih bebas dipergunakan atau 
diperjual belikan. Untuk itu komunitas yang ada di Solo mengadakan event vapor 
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Cahyo Nugroho, 2015. The concept of this Final Project titled "Design 
Rebranding Solo vape Expo" along with a media campaign supporters. Cahyo 
Nugroho, 2015. The concept of this Final Project titled "Design Rebranding Solo 
vape Expo" along with a media campaign supporters. Vapor is an innovation of 
form that distinguishes kopnvensional vapor cigarette with a conventional 
cigarette is vapor using electricity which then produces steam while conventional 
cigarettes by burning and produce smoke. Vapor or so-called e-cigarette has 
become one of the lifestyle in Indonesia but many pros and cons of the product 
vapor community. Judging from the material on the vapor liquid ingredients to 
make a meal, until now there has been no in-depth research on the dangers of 
vapor. In Indonesia there is no provision for vapor so it is still freely used or 
traded. For the communities in Solo hold the event as a sign of vapor vapor still 




















































“Usaha tanpa do’a sama dengan sombong, 






















Tugas Akhir ini kupersembahkan kepada: 
Keluarga tercinta, Ibu dan Ayah yang tak henti-hentinya memberikan  




Puji syukur penulis panjatkan kepada Tuhan Yang Maha Esa yang telah 
memberikan rahmat serta penyertaan hingga penulis dapat menyelesaikan 
penyusunan Konsep Karya Tugas Akhir, yang merupakan salah satu syarat untuk 
mencapai gelar Sarjana Seni Rupa Universitas Sebelas Maret Surakarta. 
Dengan bantuan, bimbingan, serta arahan dari berbagai pihak, maka 
penulis Konsep Karya Tugas Akhir dengan judul PERANCANGAN 
REBRANDING SOLO VAPE EXPO ini dapat terselasaikan dengan baik. Untuk 
itu penulis ingin menyampaikan rasa terima kasih kepada :  
1. Drs. Ahmad Adib, M.Hum., Ph.D. selaku Dekan Fakultas Seni Rupa dan 
Desain 
2. Dr. Deny Tri Ardianto, S.Sn., Dipl.Art. selaku ketua jurusan Desain 
Komunikasi Visual 
3. Drs. Bedjo Riyanto, M.Hum.., selaku Pembimbing Tugas Akhir I 
4. Andreas Slamet Widodo, S.Sn., M.Hum.,  selaku Pembimbing Tugas Akhir II 
5. Seluruh anggota komunitas VASCO dan juga panitia penyelenggara event. 
6. Bapak dan ibu dosen serta staf karyawan Desain Komunikasi Visual 
Penulis menyadari bahwa dalam penyusunan Konsep Karya Tugas Akhir 
ini masih jauh dari sempurna, karena keterbatasan penulis dalam berbagai hal. 
Oleh karena itu, saran dan kritik yang sifatnya membangun sangat penulis 
harapkan dari pembaca. 
Akhir kata penulis mengucapkan terima kasih dan berharap semoga 




Surakarta, 04 januari 2016 
        Penulis, 
 
 
        Cahyo Nugroho 























HALAMAN JUDUL ......................................................................................  i 
LEMBAR PERSETUJUAN..........................................................................  ii 
LEMBAR PENGESAHAN ......................................................................... iii 
ABSTRAK ...................................................................................................  iv 
ABSTRACT ..................................................................................................  v 
HALAMAN MOTTO ..................................................................................  vi 
HALAMAN PERSEMBAHAN..................................................................  vii 
KATA PENGANTAR .............................................................................. viii 
DAFTAR ISI ................................................................................................  x 
DAFTAR GAMBAR ................................................................................  xiv 
DAFTAR BAGAN .....................................................................................  xv 
DAFTAR TABEL.....................................................................................  xvi 
BAB I PENDAHULUAN ............................................................................... 1 
A. Latar Belakang  .............................................................................. 1 
B. Perumusan Masalah ....................................................................... 2 
C. Tujuan Perancangan ....................................................................... 3 
D. Metode Penilitian ........................................................................... 3 
BAB II KAJIAN TEORI ............................................................................... 7 
A. Perancangan ......................................................................................... 7 
1. Pengertian Perancangan ................................................................. 7 
2. Fungsi Perancangan atau Perencanaan........................................... 8 
3. Proses Perancangan ........................................................................ 9 
B. Rebranding ........................................................................................... 12 
1. Pengertian Brand ............................................................................ 12 
2. Pengertian Rebranding ................................................................... 12 
xi 
 
3. Faktor terjadinya Rebranding ........................................................ 14 
4. Langkah-langkah Membangun Brand menurut Ducan .................. 17 
C. Tinjauan Solo ....................................................................................... 20 
1. Nama .............................................................................................. 20 
2. Sejarah ............................................................................................ 21 
D. Vape ..................................................................................................... 22 
E. Expo ..................................................................................................... 23 
BAB III IDENTIFIKASI DATA .................................................................. 25 
A. Identifikasi Data Objek ........................................................................ 25 
1. Solo Vape Expo.............................................................................. 25 
2. Media yang Sebelumya dipakai ..................................................... 40 
B. Komparasi ............................................................................................ 43 
C. Analisis SWOT .................................................................................... 44 
D. Unique Selling Prepotittion (USP)....................................................... 45 
E. Positioning ........................................................................................... 46 
BAB IV KONSEP PERANCANGAN .......................................................... 48 
A. Metode Perancangan ............................................................................ 48 
B. Target Market dan Audince ................................................................. 49 
C. Konsep Kreatif ..................................................................................... 50 
D. Standar Visual ...................................................................................... 53 
1. Pesan Verbal................................................................................... 54 
2. Pesan Nonverbal............................................................................. 55 
E. Pemilihan dan Penempatan Media ....................................................... 59 
1. Media Promosi ............................................................................... 59 
2. Media Pendukung Acara .................................................................. 62 
3. Stationery ......................................................................................... 63 
4. Merchandise ..................................................................................... 63 
5.Prediksi Biaya ................................................................................... 64 





BAB V VISUALISASI KARYA ................................................................... 67 
A. Logo Acara dan Graphic Standar Manual........................................... 67 
1.  Konsep Logo Pesan Verbal ............................................................. 67 
2. Ukuran Logo .................................................................................... 68 
3. Warna Logo ...................................................................................... 69 
4. Font/Huruf pada Logo...................................................................... 70 
5. Clear Space ...................................................................................... 70 
6. Aplikasi Logo pada Backgroud ........................................................ 70 
7. Ketentuan Penggunaan Logo ........................................................... 71 
      B. Stationery ............................................................................................... 70 
1.  Id Card ............................................................................................ 70 
2. Kop Surat ......................................................................................... 71 
3. Amplop ............................................................................................. 72 
C. Media Promosi ..................................................................................... 73 
1. Poster .............................................................................................. 73 
2. X-Banner ........................................................................................ 74 
3. Spanduk .......................................................................................... 75 
4. Flyer ................................................................................................. 76 
5. Neon Box ......................................................................................... 77 
6. Baliho ............................................................................................... 78 
7.Sosial Media ...................................................................................... 79 
8. Car Branding .................................................................................... 80 
D. Media Pendukung Acara ...................................................................... 81 
1. Kaos Panitia ................................................................................... 81 
2. Umbul-Umbul ................................................................................ 82 
E. Marchandising ...................................................................................... 83 
1. Vape Bag ........................................................................................ 83 
2. Pin .................................................................................................. 84 
3. Sticker ............................................................................................ 85 
4. Topi ................................................................................................ 86 
5. Gantungan Kunci ........................................................................... 87 
6. Kaos................................................................................................ 88 
xiii 
 
7. Mug ................................................................................................ 89 
BAB VI PENUTUP ........................................................................................ 94 
A. Kesimpulan .......................................................................................... 94 
B. Saran ..................................................................................................... 94 
DAFTAR PUSTAKA ..................................................................................... 96 


























Gambar 3.1 Layout Area .................................................................................. 39 
Gambar 3.2 Booth Design ................................................................................ 40 
Gambar 3.3 Vanue ............................................................................................ 40 
Gambar 3.4 Promosi Java Vape Expo Facebook ............................................. 41 
Gambar 3.5 Promosi Java Vape Expo pada website Heyevent ........................ 41 
Gambar 3.6 Promosi Java Vape Expo pada website Nearify ........................... 41 
Gambar 3.7 Poster Java Vape Expo ................................................................. 42 
Gambar 3.8 Car Branding................................................................................ 42 
Gambar 3.9 Sticker Java Vape Expo................................................................ 43 
Gambar 3.10 Poster Malang Vape Party .......................................................... 43 
Gambar 4.1 Contoh Layout yang akan digunakan ........................................... 57 
Gambar 4.2 Poster World Vapor Expo 2015 ................................................... 58 
















Tabel 3.1 Keterangan Layout ........................................................................... 39 
Tabel 3.2 Analisis SWOT ................................................................................ 44 








Bagan 1.1 Teknik Analisis Data....................................................................... 6 
Bagan 2.1 Rebranding as a Continuum ........................................................... 15 
Bagan 2.2 Rebranding in a Hierachy ............................................................... 16 
Bagan 3.1 Kepanitiaan Solo Vape Expo .......................................................... 31 
Bagan 4.1 Kerangka Pikir Perancangan ........................................................... 48 
 
 
